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qualitative and quantitative research method
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25-29 30-34 35-40
26
4 4
4 1
25-29 30-34 35-40
100
11 23 12 3
13 21 3 1
( )
n=100 n=53 n=47

<$9,999 27 (27%) 5 (9.43%) 22 (46.81%)
$10,000-$14,999 34 (34%) 17 (32.08%) 17 (36.17%)
$15,000-$19,999 14 (14%) 8 (15.09%) 6 (12.77%)
$20,000-$24,999 11 (11%) 10 (18.87%) 1 (2.13%)
$25,000-$29,999 6 (6%) 5 (9.43%) 1 (2.13%)

>$30,000 8 (8%) 8 (15.09%) 0 (0%)

( )
n=26 n=15 n=11

<$9,999 9 (34.62%) 2 (13.33%) 7 (63.64%)
$10,000-$14,999 8 (30.77%) 5 (33.33%) 3 (27.27%)
$15,000-$19,999 3 (11.54%) 2 (13.33%) 1 (9.09%)
$20,000-$24,999 3 (11.54%) 3 (20%) 0 (0%)
$25,000-$29,999 0 (0%) 0 (0%) 0 (0%)

>$30,000 3 (11.54%) 3 (20%) 0 (0%)
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n=100 n=53 n=47

0 (0%) 0 (0%) 0 (0%)

1 (1%) 0 (0%) 1 (2.13%)
13 (13%) 3 (5.66%) 10 (21.28%)
18 (18%) 3 (5.66%) 15 (31.91%)
52 (52%) 31 (58.49%) 21 (44.68%)
16 (16%) 16 (30.19%) 0 (0%)

n=26 n=15 n=11

0 (0%) 0 (0%) 0 (0%)

0 (0%) 0 (0%) 0 (0%)
10 (38.46%) 1 (6.67%) 9 (81.82%)
0 (0%) 0 (0%) 0 (0%)
10 (38.46%) 8 (53.33%) 2 (18.18%)

6 (23.08%) 6 (40%) 0 (0%)
n=100 n=53 n=47
91 (91%) 45 (84.91%) 46 (97.87%)
2 (2%) 2 (3.77%) 0 (0%)
7 (7%) 6 (11.32%) 1 (2.13%)
n=26 n=15 n=11
24 (92.31%) 13 (86.67%) 11 (100%)

0 (0%) 0 (0%) 0 (0%)

2 (7.69%) 2 (13.33%) 0 (0%)
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( )
n=100 n=26
19 (19%) 2 (7.69%)
34 (34%) 11 (42.31%)
26 (26%) 10 (38.46%)
14 (14%) 2 (7.69%)
5 (5%) 1 (3.85%)
1 (1%) 0 (0%)
0 (0%) 0 (0%)
1 (1%) 0 (0%)
Single-hood Standard Score 16
25-29 30-34 35-40
MeanzSD
n=11 n=23 n=12 n=3 n=3 n=1
718+3.12 7.74+£362 617241 7.00+£265 7.33+1.15 7.00+0.00
n=13 n=21 n=3 n=1 n=6 n=3
554+£215 6.81+£303 6.67+x231 9.00+£0.00 517+223 10.33+4.04
— Partnership Standard Score
16
25-29 30-34 35-40
Mean+SD
n=11 n=23 n=12 n=3 n=3 n=1
11.73+220 9.04+3.24 10.17+221 9.33+3.06 9.00+x1.73 6.00+0.00
n=13 n=21 n=3 n=1 n=6 n=3
8.77+286 814+297 11.00+1.00 11.00+0.00 8.17+3.25 8.00%2.00
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25-29 30-34 35-40
( )
n=11 n=23 n=12 n=3 n=3 n=1
3(27.27%) 12(52.17%) 3 (25%) 1 (33.33%) 1 (100%)
8 (72.73%) 11(47.83%)  9(75%)  2(66.67%) 3 (100%)
n=13 n=21 n=3 n=1 n=6 n=3
4 (30.77%) 13 (61.9%) 1 (33.33%) 2(33.33%) 1 (33.33%)
9(69.23%) 8(38.1%) 2 (66.67%) 1 (100%) 4 (66.67%) 2 (66.67%)
25-29 30-34 35-40
( )
n=11 n=23 n=12 n=3 n=3 n=1
3 (13.04%)
11 (100%) 20(86.96%) 12 (100%) 3 (100%)  3(100%) 1 (100%)
n=13 n=21 n=3 n=1 n=6 n=3
3 (14.29%) 2 (66.67%)
13 (100%) 18 (85.71%)  3(100%)  1(100%)  6(100%) 1 (33.33%)
—_— Perceived Social Support Inventory
20
25-29 30-34 35-40
MeanzSD
n=11 n=23 n=12 n=3 n=3 n=1
1145+554 1230+4.37 11.67+573 10.00+1.00 10.00+7.55 19.00 +0.00
10.00£559 9.96+4.91 11.00+6.12 1233+321 4.33+351 15.00+0.00
n=13 n=21 n=3 n=1 n=6 n=3
11.00+3.49 1224+3.32 13.33+3.79 10.00+£0.00 14.17+2.79 6.00+5.29
7.38+240 7.33+483 1267+6.03 13.00+0.00 9.67+520 6.33+4.04
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25-29 30-34 35-40
n=100 n=53 n=47 n=48 n=52 n=68 n=19 n=13
15 (15%) 9 (16.98%) 6 (12.77%) 7 (14.58%) 8 (15.38%) 8 (11.76%) 2 (10.53%) 5 (38.46%)
33 (33%) 15 (28.3%) 18 (38.3%) 8 (16.67%) 25 (48.08%) 23 (33.82%) 7 (36.84%) 3(23.08%)
25 (25%) 11 (20.75%) 14 (29.79%) 25 (52.08%) 0 (0%) 12 (17.65%) 8 (42.11%) 5 (38.46%)
14 (14%) 10 (18.87%) 4 (8.51%) 3 (6.25%) 11 (21.15%) 13 (19.12%) 1 (5.26%) 0 (0%)

5 (5%) 2 (3.77%) 3 (6.38%) 2 (4.17%) 3 (5.77%) 5 (7.35%) 0 (0%) 0 (0%)

5 (5%) 3 (5.66%) 2 (4.26%) 2 (4.17%) 3 (5.77%) 4 (5.88%) 1 (5.26%) 0 (0%)

1 (1%) 1 (1.89%) 0 (0%) 1 (2.08%) 0 (0%) 1(1.47%) 0 (0%) 0 (0%)
16 (16%) 7 (13.21%) 9 (19.15%) 7 (14.58%) 9 (17.31%) 10 (14.71%) 4 (21.05%) 2 (15.38%)
25 (25%) 12 (22.64%) 13 (27.66%) 16 (33.33%) 9 (17.31%) 14 (20.59%) 6 (31.58%) 5 (38.46%)

5 (5%) 3 (5.66%) 2 (4.26%) 5 (10.42%) 0 (0%) 2 (2.94%) 2 (10.53%) 1 (7.69%)

8 (8%) 5 (9.43%) 3 (6.38%) 4 (8.33%) 4 (7.69%) 5 (7.35%) 2 (10.53%) 1 (7.69%)
21 (21%) 10 (18.87%) 11 (23.4%) 6 (12.5%) 15 (28.85%) 17 (25%) 3 (15.79%) 1 (7.69%)
17 (17%) 10 (18.87%) 7 (14.89%) 7 (14.58%) 10 (19.23%) 14 (20.59%) 1 (5.26%) 2 (15.38%)

5 (5%) 4 (7.55%) 1(2.13%) 3 (6.25%) 2 (3.85%) 3 (4.41%) 1 (5.26%) 1 (7.69%)
14 (14%) 9 (16.98%) 5 (10.64%) 9 (18.75%) 5 (9.62%) 9 (13.24%) 4 (21.05%) 1 (7.69%)
12 (12%) 9 (16.98%) 3 (6.38%) 6 (12.5%) 6 (11.54%) 9 (13.24%) 3 (15.79%) 0 (0%)

5 (5%) 2 (3.77%) 3 (6.38%) 3 (6.25%) 2 (3.85%) 1(1.47%) 2 (10.53%) 2 (15.38%)
13 (13%) 3 (5.66%) 10 (21.28%) 2 (4.17%) 11 (21.15%) 9 (13.24%) 1 (5.26%) 3 (23.08%)
14 (14%) 9 (16.98%) 5 (10.64%) 8 (16.67%) 6 (11.54%) 9 (13.24%) 2 (10.53%) 3 (23.08%)
23 (23%) 11 (20.75%) 12 (25.53%) 9 (18.75%) 14 (26.92%) 19 (27.94%) 4 (21.05%) 0 (0%)
16 (16%) 8 (15.09%) 8 (17.02%) 11 (22.92%) 5 (9.62%) 9 (13.24%) 3 (15.79%) 4 (30.77%)
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25-29 30-34 35-40
n=100 n=53 n=47 n=48 n=52 n=68 n=19 n=13
13 5 8 3 10 11 1 1
(13%) (9.43%)  (17.02%) | (6.25%)  (19.23%) | (16.18%)  (5.26%)  (7.69%)
34 20 14 15 19 27 4 3
(34%) | (37.74%) (29.79%) | (31.25%) (36.54%) | (39.71%) (21.05%) (23.08%)
13 6 7 2 11 8 2 3
(13%) | (11.32%) (14.89%) | (4.17%) (21.15%) | (11.76%) (10.53%) (23.08%)
39 21 18 28 11 22 12 5
(39%) | (39.62%) (38.3%) | (58.33%) (21.15%) | (32.35%) (63.16%) (38.46%)
1 1 0 0 1 0 0 1
(1%) (1.89%) (0%) (0%) (1.92%) (0%) (0%) (7.69%)
25-29 30-34 35-40
n=100 n=53 n=47 n=48 n=52 n=68 n=19 n=13
66 37 29 41 25 41 16 9
(66%) | (69.81%) (61.7%) | (85.42%) (48.08%) | (60.29%) (84.21%) (69.23%)
8 4 4 1 7 5 2 1
(8%) (7.55%)  (8.51%) | (2.08%) (13.46%) | (7.35%) (10.53%) (7.69%)
4 2 2 1 3 4 0 0
(4%) (3.77%)  (4.26%) | (2.08%) (5.77%) | (5.88%) (0%) (0%)
22 10 12 5 17 18 1 3
(22%) | (18.87%) (25.53%) | (10.42%) (32.69%) | (26.47%) (5.26%) (23.08%)
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25-29 30-34 35-40
( )
n=26 n=15 n=11 n=13 n=13 n=12 n=8 n=6
16 10 6 10 6 6 3
(61.54%) | (66.67%) (54.55%) | (76.92%) (46.15%) | (50%)  (87.50%)  (50%)
4 2 2 2 2 3 0
(15.38%) | (13.33%) (18.18%) | (15.38%) (15.38%) | (25%)  (12.50%)  (0%)
1 0 1 1 0 0 1
(3.85%) (0%) (9.09%) | (7.69%) (0%) (0%) (0%)  (16.67%)
5 3 2 0 5 3 2
(19.23%) | (20%)  (18.18%) | (0%)  (38.46%) | (25%) (0%)  (33.33%)
Negative Stereotyping of Single Persons Scale 7
25-29 30-34 35-40
MeantSD
n=11 n=23 n=12 n=3 n=3 n=1
3.63x0.76 3.24+x0.74 3.74x06 3.29+064 354+0.77 1.83+0.00
405+£100 347x0.83 3.80+059 4.07+£050 387x0.15 1.70+0.00
3.65+088 337+£091 398+0.76 293+045 4.20+£0.92 2.80+0.00
3.19+106 287+105 344+081 287+181 257+138 1.00+0.00
n=13 n=21 n=3 n=1 n=6 n=3
3.36x0.70 3.18x0.76 4.19+0.28 297+0.00 4.00+0.60 3.32+0.78
355+091 333+£102 490+0.70 290+0.00 392+1.08 3.53+1.36
358+0.70 354+£082 473+090 3.70+0.00 4.18+0.73 3.07+0.64
295+086 267+106 293+175 230+£0.00 390x£0.61 3.37+0.80
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25-29 30-34 35-40
n=100 n=53 n=47 n=48 n=52 n=68 n=19 n=13
1 (1%) 0 (0%) 1 (2.13%) 0 (0%) 1 (1.92%) 1 (1.47%) 0 (0%) 0 (0%)
0 (0%) 0 (0%) 0 (0%) 0 (0%) 0 (0%) 0 (0%) 0 (0%) 0 (0%)

3 (3%) 1 (1.89%) 2 (4.26%) 2 (4.17%) 1 (1.92%) 0 (0%) 1 (5.26%) 2 (15.38%)
0 (0%) 0 (0%) 0 (0%) 0 (0%) 0 (0%) 0 (0%) 0 (0%) 0 (0%)
24 (24%) 11 (20.75%) 13 (27.66%) 23 (47.92%) 1 (1.92%) 9 (13.24%) 9 (47.37%) 6 (46.15%)
13 (13%) 6 (11.32%) 7 (14.89%) 4 (8.33%) 9 (17.31%) 10 (14.71%) 2 (10.53%) 1 (7.69%)
57 (57%) 34 (64.15%) 23 (48.94%) 19 (39.58%) 38 (73.08%) 46 (67.65%) 7 (36.84%) 4 (30.77%)
1 (1%) 0 (0%) 1(2.13%) 0 (0%) 1 (1.92%) 1(1.47%) 0 (0%) 0 (0%)

0 (0%) 0 (0%) 0 (0%) 0 (0%) 0 (0%) 0 (0%) 0 (0%) 0 (0%)

3 (3%) 2 (3.77%) 1(2.13%) 2 (4.17%) 1 (1.92%) 0 (0%) 1 (5.26%) 2 (15.38%)
9 (9%) 4 (7.55%) 5 (10.64%) 4 (8.33%) 5 (9.62%) 7 (10.29%) 1 (5.26%) 1 (7.69%)
1 (1%) 0 (0%) 1(2.13%) 1 (2.08%) 0 (0%) 0 (0%) 0 (0%) 1 (7.69%)
7 (7%) 2 (3.77%) 5 (10.64%) 7 (14.58%) 0 (0%) 6 (8.82%) 0 (0%) 1 (7.69%)
28 (28%) 17 (32.08%) 11 (23.4%) 12 (25%) 16 (30.77%) 19 (27.94%) 6 (31.58%) 3 (23.08%)
26 (26%) 13 (24.53%) 13 (27.66%) 16 (33.33%) 10 (19.23%) 15 (22.06%) 8 (42.11%) 3 (23.08%)
25 (25%) 14 (26.42%) 11 (23.4%) 6 (12.5%) 19 (36.54%) 20 (29.41%) 3 (15.79%) 2 (15.38%)
2 (2%) 1 (1.89%) 1(2.13%) 0 (0%) 2 (3.85%) 2 (2.94%) 0 (0%) 0 (0%)

5 (5%) 4 (7.55%) 1(2.13%) 2 (4.17%) 3 (5.77%) 4 (5.88%) 1 (5.26%) 0 (0%)

20 (20%) 9 (16.98%) 11 (23.4%) 12 (25%) 8 (15.38%) 17 (25%) 3 (15.79%) 0 (0%)
2 (2%) 0 (0%) 2 (4.26%) 0 (0%) 2 (3.85%) 1 (1.47%) 0 (0%) 1 (7.69%)
9 (9%) 7 (13.21%) 2 (4.26%) 7 (14.58%) 2 (3.85%) 3 (4.41%) 5 (26.32%) 1 (7.69%)
23 (23%) 14 (26.42%) 9 (19.15%) 8 (16.67%) 15 (28.85%) 15 (22.06%) 4 (21.05%) 4 (30.77%)
11 (11%) 4 (7.55%) 7 (14.89%) 10 (20.83%) 1 (1.92%) 4 (5.88%) 3 (15.79%) 4 (30.77%)
26 (26%) 13 (24.53%) 13 (27.66%) 9 (18.75%) 17 (32.69%) 20 (29.41%) 3 (15.79%) 3 (23.08%)
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10

25-29

Mean+SD

30-34

35-40

n=11
6.27 +1.42
6.64 +1.21
5.82 +1.60
6.27 +1.68
7.82+1.33

n=23
5.91+1.73
7.04+1.22
6.13 +2.14
6.39+1.75
6.96 + 1.66

n=12
5.25+2.63
6.92 +1.68
7.00 +1.48
5.83+1.47
6.83 +2.08

n=3
6.67 +1.15
6.33+1.15
4.67+2.31
6.33+1.15
8.67 +1.15

n=3
5.33+2.31
6.67 + 0.58
7.00 £ 2.65
7.33+1.53
7.00+1.00

n=1
6.00 £ 0.00
8.00 £ 0.00
8.00 £ 0.00
4.00 £ 0.00
8.00 £ 0.00

n=13
4.85+2.08
6.85 +1.46
5.85+1.28
7.08 £ 1.50
6.15 + 1.34

n=21
6.38+1.24
6.29 + 1.76
6.05+1.16
6.19 + 1.47
6.95+1.94

n=3
5.33+0.58
5.33+2.08
6.33+2.08
7.00 £ 1.00
7.00 £ 2.65

n=1
8.00 £ 0.00
7.00 £ 0.00
4.00+£0.00
4.00+£0.00
5.00 £ 0.00

n=6
6.00 +1.41
6.67 +1.03
7.50+1.05
5.50 +1.05
7.17 £ 1.60

n=3
6.33+2.52
5.67 +0.58
6.67 +1.53
6.67 +1.53
7.67+1.15
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